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Date: 17/03/2023
Publication: The New Indian Express

Headline: DCBL to market SHG products

DCBL to
market SHG
products

EXPRESS NEWS SERVICE
@ Rourkela

DALMIA Cement Bharat
Ltd (DCBL) recently
launched SADRI.e, brand
to market handmade
products of local women
self help groups (SHG)
from in and around Raj-
gangpur of Sundargarh
district,

The women engaged
under Project Hastakala
initiative, produce a
wide range of handcraft-
ed batik products includ-
ing double and single
bed sheets, dress pieces,
scarves, dupattas, stoles
and handkerchief.

Thelaunch of SADRLe
brand envisages market-
ing of the products after
proper packaging
through shops, malls and
e-commerce platforms
and also explore ways to
tie-up with ORMAS for
their sale and
exhibition



Date: 17/03/2023

Publication: The Statesman

Headline: Dalmia Cement's SADRI.e brand to promote tribal women products

Dalmia Cement’s SADRI.e brand to
promote tribal women products

STATESMAN NEWS SERVICE
BHUBANESWAR, 16 MARCH:

DalmiaCement BharatLtd.,a
subsidiary of Dalmia Bharat Ltd
announced the launch of
SADRLe brand tomarket hand-
made products by Self Help
Group (SHG) women members
under their community skill
development initiative - Pro-
ject Hastakala. Sadriis alocal
tribal language and the brand
aimsto honour the cultureand
spiritofthese tribal women of
theregion, said a release issued
by the company on Thursday.

Subhadra Pradhan, Ekal-
abyaAwardee and Ex. Nation-
al Hockey Player (Women)
.Chetan Shrivastav, Executive
Director, DCBLand Unit Head-
Rajgangpur, Omprakash Ram-

raoji Khelkar (Mines Head-
Lanjiberna Mines), Puspa
Kerketta, Sarpanch Katang
Gram Panchayat, Kabita Minz,
Sarpanch Garvana Gram Pan-
chayat, and Preeti Jirkunt-
war, President Sangam Mahi-
la Mandal were present at a
function to celebrate womens
day held recently.

The unique tie & dye batik
products will be packaged and
sold under the brand name
SADRLeinshops, mallsand e-
commerce platforms. Itwillalso
enhance opportunity to tie-up
with Odisha Rural Development
And Marketing Society
(ORMAS) to showcase the
handicrafts at National and
International exhibitions.

The range of handcrafted
batik products include double

bedsheets, single bedsheets,
dress pieces, scarves, dupat-
tas, stoles, handkerchieves etc.

Chetan Shrivastav, ED ,
DCBL and Unit Head-Raj-
gangpur, said, “We were delight-
ed to witness the remarkable
potential of the productsin the
market within six months of
its launch. It received great
response in national exhibi-
tionsand online on ecommerce
platforms like Flipkart and
Meesho. Riding on this
momentum, we want to fur-
ther promote the handcraft-
ed products and raise con-
sumer awareness under a
unique brand identity. We
hope SADRILewill highlight the
triumphs of these tribal women
and their journey to self-
reliance.”




Date: 17/03/2023

Publication: Political and Business Daily

Headline: Dalmia Cement launches SADRI.e brand to promote handmade
products by tribal women in Odisha

Dalmia Cement launches SADRI.e brand to promote
women in Odisha

handmade prod

PBD BUREAU
BHUBANESWAR, MAR 16

DALMIA Cement Bharat
Ltd. (DCBL) has
announced the launch of
SADRLe brand to market
handmade products by
Self Help Group (SHG)
women members under

their community  skill
development initiative -
Project Hastakala

Sadri is a local tribal
language and the brand
aims to honour the culture
and spirit of these tribal
women in the region who
are beating the odds to
empower themselves,

The brand launch was
part of the International
Women’s Day celebrations
highlighting the achieve-
ments of all its SHG
women  members  at
Lanjiberna Limestone and
Dolomite Mines in

ucts by tribal

Rajgangpur. Over 1000
women from 34 villages
under Jhagarpur, Alanda,
Katang, Gyanpali,
Amgobha, Garvana,
Kunmuru and Kukuda)
Gram Panchayats partici-
pated in the event.

Former International
hockey player Subhadra
Pradhan graced the occa-
sion as the chief guest
DCBL Executive Director &
Rajgangpur Unit Head
Chetan Shrivastav,
Lanjiberna Mines Head
Shri Omprakash Ramraoji
Khelkar, Sangam Mahila
Mandal President Preeti
Jirkuntwar, Katang Gram

Date: 17/03/2023

Publication: Around Odisha

Panchayat Sarpanch Puspa
Kerketta and Garvana
Gram Panchayat Sarpanch
Kabita Minz were also
present on the occasion.
The unique tie & dye
batik products will be
packaged and sold under
the brand name SADRILe in
shops, malls and e-com-
merce platforms. It will
also enhance the opportu-
nity to tie-up with Odisha

double bed sheets, single
bed sheets, dress pieces,
scarves, dupattas, stoles,

handkerchiefs etc.
Commenting on the
brand launch, Chetan

Shrivastav said, “We were
delighted to witness the
remarkable potential of the
products in the market

from the community
walked the ramp with their
handmade batik print cloth
to showcase their talent
Product stalls and cultural
programs by the communi-
ty women were organized
Community initiative
videos showcasing various
other flagship projects like

within six months of its Project WADI,  Project
launch. It received great Drushti, Project DIKSHa,
p in | exhibi- h cultivation etc.
tions and online on ecom-  were also presented.
merce  platforms  like Similar  celebrations
Flipkart and Meesho. were held at Dalmia
Riding on this momentum,  Cement’s Kapilash Cement
we want to further promote  Manufacturing Works

handcrafted products and
raise consumer awareness
under a unique brand iden-
tity. We hope SADRIe will
highlight the B 0

Rural Develoy and
Marketing Society
(ORMAS) to showcase the
handicrafts at National and
International exhibitions.
The range of handcrafted
batik products includes

these tribal women and
their journey to self-
reliance.”

As part of the launch
and Women’s Day celebra-
tions, girls and women

(KCMW) plant in Cuttack.
Around 350 women from 9
gram panchayats attended
the programme. OSEPA
Director Anupam Saha
graced the programme as
the chief guest. KCMW
Unit Head Bhawesh Wala,
local PRI members, and
SHG members were also
present on the occasion.

Headline: Dalmia Cement launches SADRI.e brand to promote handmade
products by tribal women in Odisha



Dalmia Cement launches SADRLe brand to promote

handmade products by mbal woren in Odisha

BHUBANESWAR,

(AO BUREO): Dalmia
Cement Bharat Ltd.. a
subsidiary of Dalmia
Bharat Ltd announced
the launch of SADRLe
brand to market hand-
made products by Self
Help Group (SHG)
women members under
their community skill de-
velopment initiative -
Project Hastakala. Sadri
is alocal tribal language
and the brand aims to
honour the culture and
spirit of these tribal
women in the region
who are beating the
odds to empower them-
selves. The brand
launch was part of the
International Women's
Day celebrations high-
lighting the achievements
of all its SHG women
members at Lanjiberna
Limestone and Dolomite
Mines in Rajgangpur.
Over 1000 women from
the neighbouring com-
munities (34 Villages of

at National and Interna-
tional exhibitions. The
range of handcrafted ba-
tik products include double
bedsheets, single
bedsheets, dress pieces,
scarves. dupattas, stoles,
handkerchieves
etc.Commenting on the
brand launch, Shri Chetan
Shri Executive Di-

8 Gram Panchayal
namely Jhagarpur,

Alanda,  Katang,
Gyanpali, Amgobha,
Garvana, Kunmuru and
Kukuda) participated in
the event.  Smt.
Subhadra Pradhan,
Ekalabya Awardee and
Ex. National Hockey
Player (Women) graced
the occasion as Chief
Guest. Also present
were, Shri Chetan
Shrivastav, Executive
Director, DCBL and
Unit Head-Rajgangpur,
Shri Omprakash
Ramraoji  Khelkar
(Mines Head-
Lanjiberna Mines), Smt.

Puspa  Kerketta,
Sarpanch Katang Gram
Panchayat, Smt. Kabita
Minz,  Sarpanch
Garvana Gram
Panchayat. and Smt.
Preeti Jirkuntwar, Presi-
dent Sangam Mahila
Mandal. The unique tie
& dye batik products
will be packaged and
sold under the brand
name SADRLe in
shops, malls and e-
commerce platforms. It

rector, DCBL and Unit
Head-Rajgangpur. said,
“We were delighted towit-
ness the remarkable po-
tential of the products inthe
market within six months
of its launch. It received
great response in national
exhibitions and online on
ecommerce platforms like
Flipkart and Meesho.
Riding on this momentum.
we want to further pro-
mote the handcrafted
products and raise con-

will also enhance Op-  sumer awarenessundera
portunity to tie-upwith - ynique brand identity. We
Odisha Rural Dwdup hope SADRLe will high-
ment And Mark light the triumphs of these
ciety (ORMAS) 10 ribal women and their

,“m self-reli 2

Date: 17/03/2023
Publication: Orissa Today

Headline: Dalmia Cement launches SADRI.e brand to promote handmade
products by tribal women in Odisha

Dalmia Cement launches SADRI.e brand to promote
handmade products by tribal women in Odisha

Celebrates India's unique dtverszty and the ethos of the tribal community

Bhubaneshwar, (TNB):  ments of all its SHG  Unit Head-Rajgangpur. 10 further promote the  like Project  OSEPA graced the
Dalmia Cement Bharat ~ women members at  Shri Omprakash handerafted products  WADI.Project occasion as Chief
Lid., a subsidiary of  Lanjibema Limesione Ramraoji  Khelkar and raise consumer  Dhrushti.Project  Guests. Also present
Dalmia Bharat Lid an-  and Dolomite Minesin ~ (Mines Head- awareness under a DIKSHa. mushroom  were Shri Bhawesh
nounced the launch of  Rajgangpur. Over 1000 Lajiberna Mines). Smt. unique brand identity.  culitivation etc. were  Wala, Unit Head-
SADRIebrandtomar-  women from the Puspa Kerketta, We hope SADRILe alsopresented. Similar  KCMW  and  Smt.

Leena Wala, President
Sangini Ladies Club.

celebrations were held
at Dalmia Cement's

will highlight the tri-

h
Panchayat, Smi. Kabita umphs of these tribal

ket P
by Self Help Group

ties (34 Villages of §
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who are beating the  tional Hockey Player SADRLe in shops. bedsheets.dresspicces.  received great re-  ent. Product stalls and 2. Byree,  Head-KCMW. Vari-
oddstoempowerthem-  (Women) graced the  malls and e-commerce  scarves, dupattas.toes, —sponse in national ex-  cultural program by the Ulh:ma and Solar) at-  ous cultural
selves. The brand occasion as Chief  platforms. It will also ete  hibil ity women tended the program.  programmes were also

a5 part of the
nal Women's
Day celebrations high-
lighting the achieve-

Guest. Also present
were, Shri Chetan
Shrivastav. Exccutive
Director, DCBL and

PadmaShri Mrs.
Kumkum Mohanty,
OAS and Mr. Anupam
Saha, IAS. Director

were organized. Com-
Imunity initative videos
showeasing various
other flagship projects

enhance opportunity 1o
tie-up with Odisha Ru-
ral Development And
Marketing ~ Society

Commenting on the

ecommerce platforms
tike Flipkart, and
Mecsho. Riding oa this

momentum, we want

presented by Sangini
ies Club and
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Date: 17/03/2023
Publication: The Samaya

Headline: Dalmia Cement's SADRI.e brand to promote tribal women products
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Headline: Dalmia Cement's SADRI.e brand to promote tribal women products
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Headline: Dalmia Cement's SADRI.e brand to promote tribal women products
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Headline: Dalmia Cement's SADRI.e brand to promote tribal women products
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Publication: Dainik Jagran

Headline: Dalmia Cement to market SHG products launches SADRI.e brand
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Headline: Dalmia Cement's SADRI.e brand to promote tribal women products
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Publication: Utkal Mail-Hindi

Headline: Dalmia Cement's SADRI.e brand to promote tribal women products
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